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CounterPoint Solution for Sporting Goods Stores
Key Reports Guide

INTRODUCTION

COUNTERPOINT REPORTS

POINT OF SALE REPORTS

CounterPointis a  complete  retail
management solution that gives you power
and control over every aspect of your
business—point  of sale, inventory,
customer loyalty, purchasing, management

reporting, and much more.

CounterPoint includes
an extensive library of
built-in reports.

Each report is designed to give you all the
information you need to run your business

efficiently and profitably.

All CounterPoint reports are designed

using the industry-leading  Crystal
Reports® engine. You can customize or
add information to any CounterPoint
report—without having to create a new
report from scratch. Report customization

requires the Crystal Reports Designer,
purchased separately.

KEY REPORTS

This report guide includes an overview of
CounterPoint’s key reports as well as

Dashboard.

Key reports provide in-depth analysis and
“big picture” overviews of your business.
They provide the information you need to
stay on top of sales trends and inventory.

Dashboard is a powerful reporting tool
that provides graphical snapshots of your
entire business operation, thresholds, and
key performance indicators.

Closed Gift Certificates
Closed Layaway Journal
Closed Store Credits
Drawer Reading
Drawer Summary

Gift Certificate List
Holds

Layaway Activity
Layaways

Open Customer-Specific
Purchases

Order Activity

Orders

Pre-Settlement List
Price Exceptions

Purge Settlement History
Quotes

Reprint Tickets
Settlement

Store Credit List
Ticket Journal

X-Tape

Z-Tape

INVENTORY REPORTS

Adjustments
C()ﬂ]n1it[cd In\'cn[ol"\'
Customer Price List
Historical Valuation*
Inventory Analysis*
Inventory History
Inventory Snapshot*
Inventory Status

Item Price List

Item Price-1 List

Items

Items on Sale
Markdowns
Merchandise Analysis*
Physical Count

Physical Count Worksheet
Planned Promotions
Price Rules

Prices

Purge Inactive Items
Quick Transfer Summary
Quick Transfers

Recale Item Quantities
Reconcile

Serial Numbers*

Six Week Item History*
Stock Status

Transfer Advice
Transfer In

Transfer Out

Transfer Status

Twelve Month Item History*
Valuation

CUSTOMER REPORTS

* Adjustments

* Aging

* Calculate Finance Charges
*  Cash Receipts

*  Customers

*  Finance Charges

* Loyalty Points

*  Open and Unposted Documents
* Point Adjustments

¢ Point History

* Point Redemptions

®  Purge Inactive Customers
® Recalc Customer Balances

® Statements

PURCHASING REPORTS

*  Customer-specific Purchases
®  Purchase Adjustments

®  Purchase Orders

®  Durchase Requests

* Purchasing Advice*

*  Quick Receivings

¢ Receivings

® Returns to Vendor

*  Vendors

SALES HISTORY REPORTS

¢ Commissions Due

*  Flash Sales*

* Management History

¢ Price Exceptions History

*  Purge Ticket History

® Return Tickets

¢ Sales Analysis by Group*

¢ Sales History by Customer by
Item*

*  Sales History by Item by
Customer

*  Sales History by Sales Rep

*  Sales Rep Productivity*

¢ Tax History

*  Tax Exceptions

*  Voided Tickets

TIMECARD REPORTS
*  Export Timecards
*  Purge Timecards

*  Timecards Report

SYSTEM REPORTS

* Distributions Report

*  Closed Gift Certificates
®  Closed Store Credits

*  Gift Certificate List

® Interface Distributions

*  Purge Distributions

*  Store Credit List

*  Unvouchered Receivings

*  Vouchered Receivings

*Key report
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FLASH SALES

[0 High-level view of store operations
[P Time period comparisons

[o Pie charts for at-a-glance synopsis

OVERVIEW

The Flash Sales Report provides a brief, one-page synopsis of sales activity for a specified period of time. It
summarizes the total sales, number of tickets, average sales amount per ticket, and the gross profit for each store
during the reported period and can be used to compare two different time periods.

You can also show percent of total values (e.g., Corporate Office was 39% of total sales), or include a pie chart for
an at-a-glance understanding of the data.

REPORT PARAMETERS

Flash Sales is a powerful reporting and analysis tool that lets you define and present your own analysis of store
operations. You can rank sales, profits, number of tickets, number of returns, etc.

E‘aj Flash Sales -0 x|

Farameters | Select u:u:ulumnsl Ticket Histu:ur_l,ll Ticket Hiztory Linel Store I

—@ Frint i arder by | S ales [Fetail] ;l ¥ Show pie chart

Report penod
[# 4 |01/01/2008 w| tg |01/31/2008 v|@ | Compare time periods

rBe|// =) ] =]
s || s &" stares |

Stare I Iﬂ@

Rank sales, profits, number of

tickets, average ticket price,
number of returns, quantity

sold, discounts, and more

Aol
Parareteny  Select vk | Ticket History | Ticket Hiony Line | Same |
Aovalsbls cobamng Vinkle cobanng o e
A, H g 3
Ifwaoe ——— 2| p oo | F Dvsundg
Prants Pl ﬂ o ekt “f'x'nml FF  fiaw pencent of Intal
Disccunis Mleguls pics] Arweiags ket
Dincpurds [Hetal] j
Ihusnbygd o e
Previgw sk forloig s
- [Pervand retumed (5]
Periesd igturresd bl
e vty |
By k) fmachicing refuams)
. [y poid
Select the columns to display on your report: sales, Fekes
Ezzll’ﬂ; ] )
cost, returns, discounts, profit, quantity sold, number S kg reane]
. . . S ales [Fiog. prce]
of lines, average ticket amount, and more. Use ticket s [Pl
. . . “ . . . 55 column sebactar
history and store filters to specify additional criteria. =
P B | ppwsse | Qo | e |
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SAMPLE REPORT

All Stores in a One Month Period Ordered by Retail Sales

Date 25352007 Time 2:26:33P M Fage 1
Flash Sales

Sales -Period A

Others

| 103

o9

W oe
o5 30718 T4%
" W BI%

TR 14985 30%
o3 W 1%
[ T 1S4
[ B3 0%
10 1048 00%
Qe 13 00

Tofal 3013191 1000%

Period #; From 010172007 thng 0153102007
Orderby  Sales (Retail)in period A
Store: All
Dollar amounts are rounded to the nearest dollar.
Quantities are rounded to the nearest integer.
Percents oftotal ane shown fareach walue

Store Period Sales % Tot Frofit $ % Tot Frofit % #oftickads % Tot  Aversgeticket
Corporate Office A 1877030 204 224,112 343 14.4 789 InT 1506
hall of Memphis £ 1,245,236 248 162401 194 1.2 987 I54 1,262
g Ifch ase Mall A YITATD 1584 122019 167 17.2 366 Ird 09
Hickarny Ridge M all £ aTnFis 74 TrAin A48 i0E 31T O&3 1.169
Southgate £ 06899 6.1 TaA6E  4Ad ] 39z 103 a3
Saddle Creek A 149 875 30 34291 4.3 229 217 57 G691
Cordova A an.843 1.8 22,206 2.8 244 101 20 a9
M ontelair A Th 437 1.4 22800 8 aonn 122 32 627
Corporate A 16,867 0.3 2,825 0.4 168 149 04 aas
Griffon Court A 1,048 oo 184 0.0 17 6 2 oA 524
East Warehouse A 150 oo i) 0.0 187 16 0.4 a
Report totals

11 store(=) £ 013101 and 28 16.0 3818 1313

- End afreport --
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HISTORICAL VALUATION

o Inventory value on a particular date

[o Pie charts provide at-a-glance synopsis

OVERVIEW

The Historical Valuation Reportlets you sce the value of your inventory on a specific date. It also allows you to
review on-hand quantities, estimated costs, and total retail value for each item, as well as the percentage-to-total
ratios for these values.

REPORT PARAMETERS
=10l

Pararmeters | |temn | Inventnr_l,ll

. Analyze inventory at the
| [ Leestion group level (by category.
Analyze by |G x b
ees B I e — fe Alllocahorg primary vendor, etc.,) or
Group by ICategnry = ¢ Location group I ] zj| include item-level detail
——®Fint|Top <[5 groups € Specilc location [1441 =]/ cF ouTLET sTORE
Rank, by IGuantit_l,l j
rRepart Display pie charts
v Show pie chart ‘ [+ Dollar rounding
[~ Show location detail v Oty rounding
Order by IFlank - [ Include inactive inventany
Valuation date [03/08/2007 ] Spellly e
valuation date

Identify the best or worst
performers (e.g., top 10
categories or bottom 5 ﬂ

vendors), or include all groups - : :
Presview I Prrirt | Optionz »» | LCloze | Help |

Analyze individual items or groups of inventory. For individual items, the report indicates retail values as well as

the corresponding markup percentages. For groups of items, the report includes quantities, costs, and retail value.

Include all items on the report, or focus the report on the strongest or weakest products in each group. For
example, you could identify the top ten categories or the bottom five vendors.

Use item and inventory filters to SPeCIfy |8 Historical ¥aluation by Item number - 101 x|

additional criteria for your report—view Parameters Item | Inventory |
the ;alue of all items, 1tem; from one ) —— =l e
vendor, or items in a specific category that
p. g Iy Item categary IGEILF L{Q ta IGDLF L{Q
are stocked at one particular location or all
i Sub-category [CLLIES = to|DRIVERS =
locations.
[tem tpe IInvenlDr_',' 'I
Frimary wendor [TITLEIST A e fTiTLEsT =@

Price-1 at least I

Freview | Frrint | Options >>| Cloge | Help |
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SAMPLE REPORT

CounterPoint Solution for Sporting Goods Stores

Top 5 Categories Ranked by Quantity

Key Reports Guide

ACCES
TEAM
SHOE

TEMMIS

Analyze by Group

Group by: Category

Print: Top 5

Ranked by: Quantity (shaded)
Order by: Rank

“Waluation date: 03082007
Locations: All

Date 3/852007 Time10:26:33AM

Historical Valuation by Category

Quantity

[Top 10including ties)

GOLF

= by Categoryindicates the group includes miscellansous tems; values maynot 'add across'the report

Fage 1

BWGOLF 20202 S42%
W TEHNES 16,309 435%

W SHOE 200 19
TEAN 19 0.2%
ACCES M0 0%

Tol: 35,530 100.0%

Rank Categaory

Description

-- End ofreport --

mmem e e TR ML« mer mm s e e e e e e e e e ee
Quantity  %-Tot Cost % -Tot Retail value & -Tot
1 GOLF Galf
20,802 54 §25 683 G4 1.060.802 G4
2 TEMNHNIS Tenniz
16,809 44 433803 34 G683 634 34
3 SHOE Footwear
720 2 16,8380 1 14 494 1
4 TEAM Team apparel
T4 1} 2,038 1} T aza 1]
5 ACCES Accessores
T0 1} 1,145 o 14975 o
* Report totals 38,580 100 1,272,749 100 16568283 100
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INVENTORY ANALYSIS

o Analyze performance and stocking conditions

[0 Determine reorders and markdowns

OVERVIEW

The Inventory Analysis Report lets you view inventory activity at the category or item level over a specific date
range. Use this report to determine which items should be reordered, marked down, or discontinued.

REPORT PARAMETERS

You can report on overstocked or under stocked items and analyze retail value and on-hand profit potential.

i x

Feport IInventl:ury Analysiz by Categoy @————— Analyze items, categories, vI

or category summaries

Parameters | [term |

| Print in order by inventory

L. value, quantity on hand,
P”ﬂt in order b'lrl I ut'lrl sold j g profit value, quantity sold,
sales, or gross profit
Fiint | Top = o

Location [ATLANTA @) Allocations |

Repoiting period from |01/01/2007 = | to [01/31/2007 =]
| Include all items, or

Include IDverstncked TI item: @ only the overstocked,
| or understocked items
Gty an hand will last |2 weeks

Presiew | Frrirk | Options >:>| Cloze | Help |

~=loix|

Use item ﬁItCI‘S to SpCCify Report IInventor_l,J Analysiz by Categony j
additional report criteria. Parameters Item |
Item rumber I Ig@ ta I @g
Frimary vendaor INIKE Ig@
5
Freview FPrrint Options > Cloze | Help |




-- End ofreport --
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ESEYSTEMS
Oate 3902007 Time 3:32852PM Page 1
Inwentory Anzlysis by tem
felecttop: 10
Location:  Wialfchase Mall
Ranked by: Inwentory value (shaded)
Rank tem # Gtyonhand Gty committed Ctyon PO Retail walue Frofit wvalue Profit %4 Inow walue
Description
1 1995431 65 1] 0 2.738.00 85200 2016 2,186.00
Adidas A3 3-Stripe Golf Shoe
z 1895332 ] 1 1] 181500 386.00 2013 1432.00
Cleveland HiBaore Irons 2-Pu
3 8712325 7 1} il 126900 287 .00 2025 101200
Diamond 0-17 19ps Padkage Set
4 TTE2005 13 3 o 1,316.00 360.00 2726 456.00
Ogio Waparlite Carny Bag
5 7720920 11 o 1] 1,001.00 152.00 1303 az9.00
hd azfli P owerhdax Fainuay iood
G 2145512 a il o D.oo -808.00 o.oo 208.00
Taylor Made Miscela 7 Piece Set
7 99547 11 15 o 1] 969.00 25700 2652 T1z2.00
Jack Nicklaus 24 F ainuay Wiood
8 3041152 146 2 1] ara oo 170.00 1926 Tog.00
Golf Pride Pro Putter Replacement Grip
9 4500155 T4 o 1] 5900 252.00 534 637.00
Taylorhdade Diwot Repair Tool
10 0045774 49 1 il a3a.00 217 .00 25 86 G22.00
Top Flite XL Plus Distance Golf Balls
Report totals 290 T il 11.807.00 1,745 00 15.0% i0.112.00
-- End ofreport --
D=te 208/2007 Tirne11:24:424M Fage 1
Inwentory Analysis by Caegory [Summary]
Select:Top ;5
Location: hiAIN
Ranked by: Category Inwentory value
Rank Category Gtyonhand  Otycommitted Gtyon PO Retail value Profit value Frofit %o Invalue
Description
1 GOLF 0802 1z 3 10605020500 3601884 Iz 6 925 63334
Golf
2 TEMHMIS 16,8209 ] 439 6% 6839800 13478132 2370 433 902 BB
Tennis
3 SHOE 1,720 o o 14,494 .0000 TAHITTE DGR 16,980.25
Footwear
4 TEAM a7y 1] 1] 828 0500 29015 3040 203750
Team apparel
4§ ACCES 170 o o 1.878.1900 B30 4204 1,144 83
Acceszories
Repart totals 29080 21 471 165888340 37813442 Ix g8 1.EVAT45.08
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INVENTORY SNAPSHOT

The Inventory Snapshot Reportlets you sce cither a detailed or summarized list of “What I sold,” “What I own,’
and “What I have on order.” This report allows you to quickly review the quantity on hand, quantity on PO, and
quantity sold values for your items and locations. It provides a simple snapshot of the current status and sales
history of your inventory.

Choose from several different report formats: Item Summary, Item-Location Detail, or Location-Item Detail.

Eﬂj Inventory Snapshok =10] x| |

| Select a summarized

Report Ilnventnr_l,l Snhapshat (Item Surmary] @ =l

| or detailed format

drventory Snapshat [Itemn Summany|
Oirder by |Inventary Snapshot [tem-Location Detail]
[rventom Snapzhot [Location-ltern D etail]

Parameters |ltem | Inventory |

Loeation I Iﬂ@ &l loc:ations |

Specify the date range
From [03/01 /2005 | To [04/01 /2005 -] 0—| o t}fg :naps}fm .

[ Include inactive imventan

[B§ inventory Snapshot ol x|
Report Ilnventory Snapshot [lkerm Summary) j
Order by Ilnv value, ltem # j
Parameters I ltem  Ireventory |

Location [WAREHOUSE =@ and

. . . G/L walue not equal ko ID.DD or
Use the item and inventory filters
[ty on PO's not equal ko ID.DDDD or
Oty on hand maore than IE.DDDD

to limit the items that appear on
the report.

)

Freview Print Optiong = LCloge | Help |

10



O=te 3122007 Tirme 10:19:434M Fage 1
Inwentory Snapshot (Rem Summary)
Report perod: 01/01/2006 to 01/312006 (21 days)
ltem: tem category between GOLF and GOLF
Location: Wolfchase Mall
Inwventary: Location is (exactlyl 01CR and
GiL value not equalto 0.00
Orderby: Inwwalue, tem #
ftem # Description IRl Gty on hand Ctyon PO Gty sld %% Sid wiks OH
FEDiDGTES Diamond 0-17 19pc Padiage Set 4,590 .40 16 1] 1 549 343
GEAID1439 Galden Bear 460 11pe Set with Bag 3.975.00 15 1} 1} oo oo
GEAIDDAIS Tavlorade ACGHE Lambeau 7 Putter a.,090.00 a0 1] 1] o.o o.n
DACIS308S Wilzon Pro Staff Pedformance Glove 2.8a0.00 111 10 1 s00 2.1
AbAIODI0S Bridgestone ES Guolf Balls 265200 27 1} 3 150 955
GEAIDI 20D Taylorade RS20 XD Driver 264600 ] 1} i 100 623
GEAIDID9Y Taylorhdade 7 Ti Fainway Woods 257600 24 1] 1 6.7 aonao
FRITO3364 Adidas a3 3-Stripe Mens Golf Shoe 255000 15 1] 1] o0 3
AIR1D1339 Dakland Raiders Bucket of Galf Balls 3,482 88 24 1} 1} oo 24
FRIT0Z147 Cougar Ti Cat 12 Piece Package Set 2Az0.00 20 1} 1} o.no 60.7
FRHD&653 hditsushiba Rising Star Golf Set - vellow 1.48580.00 18 o o 0.0 60.7
Al ATODTAS Bushnell Wardarge Trophy Rangefinder 183200 g 20 2 x0.0 286
AMAATO4ETE ¥ Line Replacement &rips- 13 Padk 162000 14 1] 1 6.7 aonao
FRI1O1875 Burton Scout Carny Bag 1,656.00 q 1] i1 40.0 vaz
GEAID1ZA4 Cougar X-Cat Il Dual Stand Bag 162400 28 1] g a0.0 521
AbAIDTA0Z Diamond D-17 19pc Padkage Set 1.600.00 5 1} 1 16.7 60.7
GEA1ODEIS Adidas Powerband Gaolf Shoe 147000 10 1} I 16.7 60.7
Date 3M2/2007 Time 1:47:58FM Fage 1
Inventory Snapshot [Locati on- kem Detail )

Report perod: 01/01/2006t0 013152006 (21 daws)
fterm: Primary wvendor between MIKE and NIKE
Location: All
Inventary:  GSLwalue not equalto 0 ar

Oty on PO's not equal to 0.0000 or

Oty on hand not equalte 0
Order by: Location, fkem #
Location Atlanta
term # Description Ir el Gty on hand Gtyon PO Gty =sld % Sid Wiks OH
UNIDD1 706 MNike Hammer Camo- Men's 12448 il 1 1] 0.0 0.0
Locati on Birmingham
tem # Description I vl Gty on hand Ctyon PO Cty=ld % Sid Wiks OH
AGAISIGES Air Force 25 Premium - Men's 268500 21 i} i} oo oo
WHNZG2FS MNike Team Training Lacrosse Duffel GO% 91 1 1] 1] oo oo

Birmingham totals 32eza 22 o o 0.0 o.n

Location Charleston
ftern # Description Ir vl Gty on hand Ciyon PO City =ld %% Sid Wiks OH
AIR101399 Mike Air Max 35 iDL 2,492 88 24 1] 1] o0 oo
AlRTO4E90 Hike Air bl ax 360 168476 14 1] 1] 0.0 0.0
AIRTDTFFTZ Hike Adr bl ax Groowe 1,242 .00 6 o 1 114 6.6

11
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MERCHANDISE ANALYSIS

[0 Hot/Cold analysis
[0 Determine buying opportunities and markdowns
[0 More than 180 fields to choose from

OVERVIEW

The Merchandise Analysis Report lets you see the current state and the past performance of your inventory.
Use this report to determine when to take advantage of opportunistic buys and which items to mark down.

REPORT PARAMETERS

The report allows ranking of categories, items, or vendors and can be based on a variety of figures, including retail
calculations such as turn rate and gross margin return on investment.

@ Merchandise Analysis by Category - |EI|5|

Parameters |Select I:culumnsl Item I Inventur_l,ll
I

i ~Location Analyze merchandise at
Analyze by IEirDup [ - .
— o Al locations the item or group level
Group by I':EltESI':'f.'-J j {~ Location group I JEZ]|
® Frint IT':'F' jI'IEI ElEE " Specific location I JEZH
Rank by IEJt_I,I zold j
—Feport
[+ Show pie chart v Dollar rounding
[+ Show location detail [v Gty rounding

Order by I Rark. [T Include inactive inventon

Erom |01/01/2007 =] tg 02/01/2007

Lo f 4]

® Columns ta display |Inventory Performance j

[ty on hand, Gty on purchaze orders, Gty beginning
balance, Cty ending balance, Oty zold,

Ide?tify the(best or wloorst Sellthrough®, Profit%, GMROI, Turns [Cost],
[PEROTRETS (& Eop ‘W eeks-on-hand
categories or bottom S vendors) b et s
of columns to display in the ﬂ
report, or choose any OfOVCl'
Presview 180 columns Cloze | Help |
Select which columns to display from over l5i
. . F 5 ekt Doburert
180 available choices. Use the Item and e Vo i |
Inventory tabs to filter the information et S e - ot 1 TR
Ciontl eredeg balance 0y noid
that appears on the report. f:::ﬂﬁi" Fn:'ﬁ"‘h Fr—
fidl &6 i

Lol o purchates ol oty
Dreceart [l o relad)
Diestmrats ol ol motal]
AT =
Harhdorris

Harkdors

ey begrrirg baforrce

ey errg huance

Gy on haed

Gy o Aot ondats

Gy petuamend

Fostad tearrirg hlance

Pistsd erding balsnca

Pietad of raies =

™ Shaww ol eodumn B0 oo ot 33
Pprcie e I

EN N E N

12
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SAMPLE REPORTS

Top 10 Items Ranked by Quantity Sold

Date 2M32007  Time 2:01:41P M Fage 1
Merchandise Analysis by Item number
Qty on hnd
[Top 10including ties)
BOS3MI ———= RI1 74665
GEAGZZ4T——— IEZETEOD
FRASD47E2
W FRITIGEE 16 i88%
I MIE3ETEO0 16 18.5%
W WGASOE00S 15 17.6%
MIE3®ESS1T 15 1T.6%
MavslEa0e 7 BI%
W FRAZMTEZ & T.%
GERAZOZZEZ & T.1%
BOS3OEES 4 LTS
KITEDE00S 0 0.0%
RMIE3®a5L 0 oo
Total: B35 100.0%
MY BOGS06
IE 396201 G AG0E003
Analyze by kem
Print: Top 10
Ranked by: Qty sold (shaded)
Group by: Wendor
Print: All in each group
Orderby: Rank
Report period: 02012006 ta 03/21/2006 (59 days)
Location: Wolfehaze Mall
™ by bem number indicates the group includes miscellaneous tems; values mayv not 'add across' the report
Wendor
Rank tern number Description “Wendor # Categ/Subcat Fr-1 MU%a  Reg-Fro kALl B4
Gtyonhnd GtyonFO E=g qty End qty Gtysld  Sellthrua Frofit% GhRO| Turns “Wks-on-hn
d
NIKE
g BO 5304389 Bauer Wapor XM Hockew Skates MNIKE HOCKSSKATE 189949 284 199.99 320
4 1] KB 4 20 83 1.6 (1] fi.1 1.7
HIKE totals 4 1] KB 4 20 83 1.6 (1] fi.1 1.7
wiLS 0OM
T FRASDITEZ ADSO0 12.5 in. Baseball Glowe WMILSON BASE/GLOVE 3000 333 40 .00 504
i 1] 2 I 30 938 177 Tz 337 1.7
WILS O totals i 1] 2 I 30 938 177 Tz 337 1.7
Thi
1 FRI7466S Taylorade Monza Cr Putter Th GOLF/PUTTER 179.00 47 8 19900 530
16 1] 1 22 i1 ] 448 1949 246 2.6
T totals 16 1] 1 22 i1 ] 448 1949 246 2.6
JACK
4 GEARDZZ43 Jack Nicklaus CDZ lren Set JACK G OLFSIRON 149 .99 347 149 94 347
5} 1] 13 8 30 Toa 195 52 1.4 1.7
JACHK totals i} 1] 13 8 a0 Toa 195 52 1.4 1.7
NEWY/
5 KIT206005 Mew Balance 210 Trail Run NEW SHOE/RUN ag.a9 a4n a0 .09 a40
1} 4 g 3 25 9.3 42 0.7 16.2 0.0

13



Date 2/12/2007 Time 4:.00:42FM Fage A
Merchandi=e Analysi=s by Primary wendor
Quantities
Analyze by Group
Group by: Primary wendor
Print: Top 10
Ranked by: # oftra (shaded)
Orderby: Rank
Report perod: 01012006 t0 02/2852006 (59 days)
Locations: All
" by Primary wendor indicates the group ineludes miscellaneous items; values mav not 'add across' the report
Rank Frimary wendor “endor name #oftrx City =Id Sales Cost of Profit Profit %
sales
1 MHIKE Mike 106 337 2,388 1385714 1334847 150 267 10.9
I ADIDAS Adidas 47032 1,235 A62.084 445 352 115732 206
3 CALL Callaway Golf I64578 209 465 464 361 676 112788 244
4 TITLE Titleist 19384 f68 T4d 642 637,172 112 470 15.0
5 00TM Taylortdade 10207 515 02862 TI6.650 G212 2.2
& HEW MNew Balance 29011 1.078 640 458 452 730 06728 176
T SAUCO Saucony 17 275 225 306 542 334 600 61943 16 6
2 DUN Dunlop 17173 1451 192 626 162611 0075 161
9 R Faotdoy 16,045 32 20,167 16 465 3702 12.4
10 wiLSON il on 15229 192 136,308 107 987 28320 208
" Reporttatals 4r0d TA03  §I60.027 4452000 TTE B3R 14.8
-- End ofreport --
Date 2/13/2007 Time 3:50:35PM FPage 1
Merchandise Analysis by Category
Retail Walue History - Brief
Analyze by Group
Group by: Category
Print: Al
Ranked by: Retail of zales (shaded)
Order by: Group (Category)
Report perod: 01/01/2006 to 020142006 (32 days)
Location: O6CR
# by Categoryindicates the group includes miscellansous tems; values maynot 'add across'the report
Rank Category Description Begretl Retail recwd  Retl of sls Retl of adjs Retail End ret|
transferred
11 Skl Shi 13,440 o 1} -1,025 o 12,114
g ACCES Accessories 13,007 1] o -azn -G40 11528
z GOLF Gaolf 3,448 o 13249 29 1838 4987
7 BASE Bazeball 1] 1] 424 o 1848 1420
1 BKE B azketh all 2629 o 1.780 -Gag 12460 2.400
10 FoOOT Football :11] 1] o Bili] 340 oo
5 " SOCCR Sonoer TA487 1] 1178 -4, 367 a48 2,700
4T sWIM Swimming 6863 o 12149 1,640 1,298 o602
3 EXEFR Exercise 2,100 1] 1.240 100 340 1480
G APPAR Apparel 5818 il 1.000 4249 3230 0918
12 B Wallevball 444 1] o o 1] 444
a T DIWE Dive ] o 1} 1} o 0
* Report totals 57219 o 2,185 5,882 12 362 57 495

-- End ofreport --
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Vendor Comparison Ranked by Sales with Store Details

Date 2452007 Time 4:55:09P M Fage 1
Merchandise Analysis by Primary vendor
OTHERS Sales
Top 10including ties
MLE [Top d 1
MIZ
REEB HIKE
PUMA—|
SPALD
MAC —
ADIDAS — W HIKE 13T %
T W WILSON G2EL3 3%
mTn 7,035 36%
ADIDAS L3ks s
nac Li3E 2%
W sRALD 3ma 1.6%
Eoruna 2,832 1.5%
REER 2827 1.5%
niz 2,459 13
MLE 1,685 0.0
DOTHERS 11,500 6.0%
Total: 193,598 100.0%
WILSOMN
Analyze by Group
Group by Primary wendor
Print: Al
Ranked by: Sales (shaded)
Order by: Rank
Report period: 010120040 0742004 (196 days)
Locations: All
Show lecation detail
= by Primary wendor indicates the group includes miscellaneous items; values may not 'add across'the report
Rank Primary wendor Yendor name Locati on Sales Fowg Profit Profit%h GMR Ol Turns=s
bdance
[zost )
1 * NIKE Mike DISTRIB 384 a3a 2,230 934 4.4 0.
LONG 21 18 21 oo.n 26 0.0
SPRINGS Ta3 a4 543 72 a0.0 1.6
STORE 86,703 16,205 81,509 940 9.4 0.6
TRAWEL 1382 157 1271 arn 161 1.3
MHIUSE 1} 11,603 1] oo 0.0 0.0
TOUTH 13 o 13 000 0.0 0.0
HIKE totals 91317 18,955 56,647 938 5.4 0.4
2 FAFILSON WMiilzon Sporting Goods DISTRIB 92499 6479 8,629 ar s 2.4 0.2
LONG 34 ] 33 9x 4 i 0.2
SPRINGS T4 27 597 2149 411 a1
STORE 347341 860 10,879 6.0 194 3.z
TRAWEL 17 652 -064 15,182 a6 .0 -29.3 -4.8
WHOUSE 1] 164,240 1] oo oo 0.0
YOUTH 196 o 196 000 0.0 0.0
WILSOMN totals G2 643 162,771 G4.515 arn 0.6 0.
TOOTM Tayloade DISTRIB 207 GE 71 4.0 .0 6.4
LONG Ta 62 3z 402 0.4 1.3
SPRINGS 353 41 144 40 .8 6.5 9.5
3TORE G141 7348 I.419 394 0.G 0.9
TRAWEL a5 14 34 403 4.5 6.6
WHOUSE o o o 0.0 0.0 0.0
¥OUTH a2 T 34 410 a.0 13.0
Thi totals 7035 T.A4 2,743 390 0.y 11
4 ADIDAS Adidas DISTRIB 1} 11 1] oo 0.0 0.0
LONG o i 1] 0.0 0.0 0.0
SPRINGS 130 27 G2 473 4.2 4.7
STORE 3867 1808 1547 474 1.2 1.3
TRAWEL 358 a8 160 449 3.4 4.2
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PURCHASING ADVICE

[0 Automatically calculates and creates restocking orders
[0 Based on Min/Max or Replenishment method

[o Create one PO for all locations or separate PO'’s for each location

OVERVIEW

The Purchasing Advice Report calculates quantities to reorder based on current inventory levels, commitments,
backorders, in-transit merchandise, open PO’s, desired stocking levels, vendor multiples, and/or vendor
minimum order requirements.

Purchasing Advice calculates reorder quantities using one of the following methods:

*  Maximum—Orders an item up to its desired maximum stocking level when it falls to or below its minimum
(reorder) level. Minimum and maximum levels are defined for each item at each location. For gridded items,
levels can be defined for each cell (color/size/pattern levels).

*  Replenishment—Orders enough of an item to replace what was sold during a specified time period.

REPORT PARAMETERS

Automatically calculate and create restocking orders for one or more locations.

i ]

Report IHepIenishment j

Order by item number then location, - I

or by location then item number

Order by IItem #t, Location @——

Parameters | [tern I Inventu:ur_l,ll

Location —Adjust suggested gty for
—l e

Purchaze requests [

" Single lacation IM.-’-‘-.IN H@ Open PO's [
¢ Lacation gioup I = Yendor minimurn [
Yendaor multiple IH:::ur'u:I to nearest multiple j
—FRepart | - Replenizh bazed o

. . . Include color/size details
Print cell detai IGnd vigw @ for gridded icems Sales from |U3a’31 J2006 j

Print cell gty | Suggested - To |03/31./2007 !

= I 2 _I - I | Optionally enter a history
Chow all gtys [ Histany fachar |1 00 @——— factor to order, for example,
20% more or 5% less

Enter a single purchase request for multiple
stocking locations and create either a single
merged PO for all locations or a separate

PO for each location J
»

Preview Frint Een:rate Optiong > Close | Help

[ Automatically generate

the Purchase Request

16



D=te 4072007 Tirme 2:56:4TP M

All locations
Oty sold from 02/21/2006 to 03/21/2007
Cell detail in Grid view - Suggested qty

History factor  1.00

Orderby tem #, Location

ftem: fem categoryis (exactly) APPAREL and
Status is (exactly) Active

Purchasing Adwvice Report - Replenishment

Suggested quantity is rounded to nearest vendor mubtiple. (Gridded tems are not adjusted.)

Fage 1of 2

tenn # Description Vendar # Vendor's item #
APL-HAT Golfhat with logo - 1 size *= None **
Location Aoang unit cast Oty on PO hin gty Oty sld  Adjusted quantity  Unit Ext last cost hlargin %
Last cost Oty on PR's hax gty Quantity needed Ext wend cost
“endorunit cost Oty on order Oty on hand Fetail value
[N 42724 1] 0 1 1 EACH 20 S9407%
414960 1} a0 1
o 17 12.09
tenn # Description Vendar # Vendor's item #
SHIRT Men's Palo 100% cotton IZ00 SHIRT
Location Aorg unit cost Uty on FO Min gty Oty =sld  Adjusted quantity  Unit Ext last cost Margin®
Last cost Oty on PR's hax gty Quantity needed Ext wend cost
“endorunit cost Oty on arder Oty on hand Fetail value
b ATH 128900 1 2T 3 3 EACH 3807 4802%
1294900 1} 135 3 3847
129900 1] 159 7407
Small Medium Tatal
Plue 1 B 3
[otal 1 ] 3
tenn # Description Vendaor # Vendor's item #
SHOES Wiomen's golfshoes FooTJoy SHOES
Location Awg unit cost Oty an PO hin gty Oty =ld  Adjusted quantity  Unit Ext [ast cost Margin
Last cost Oty on PR's Max gty Quantity needed Ext wend cost
“endorunit cost Oty on order Oty on hand Fetail value
b AN 342933 1] 16 4 4 EACH 13000 A6 .66
325000 1] a6 4 13996
3449900 1 il 9896
Mamow i id e Total
Blue 1 1 1
ulti F 1 1 1
hite F.5 1 1 1
1] 1 1
atal 1 ] El
tenn # Description Vendar # Vendor's item #
SHORTS Shorts - Men's Twill Pleated IZ0D SHORTS
Location Aorg unit cost Oty on PO Min gty Oty sld  Adjusted quantity  Unit Ext last cost Margin®
Last cost Oty on PR's hax gty Quantity needed Ext wend cost
“endorunit cost Oty on arder Oty on hand Fetail value
b ATH 148900 1 42 1 1 EACH 1489 46.45%
1494900 1} 252 1 14.99
149900 o Ta V.09
34 Tetal
Plus T 1
[otal 1 [

17
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SALES ANALYSIS BY GROUP

The Sales Analysis by Group Report is a powerful reporting and analysis tool that lets you define and present
dozens of different analyses of historical ticket sales—with or without pie charts.

Choose from more than 120 different groupings, including item number, item category, customer zip code,
customer category, customer profile fields, user, store, vendor, hour of the day, and many more. For gridded items,
you can track sales by cell (color/size/pattern) within categories/subcategories or for specific item numbers.

Display up to three reporting periods for each group. You can print all members of a group or, for example, just
the top 10 members. You can run the report for one or more days, for one or more stores, and for a multitude of
other criteria. You can even view theoretical sales—as if all goods had been sold at the retail price.

Sales Analysis by Group lets you define and present your own analysis of store operations.

Identify the best or worst
performers in the group (e.g.,

Choose from over 120
different groupings

top 10 customers or the worst

hour of the day)

E-.'lj Sales Analysis by Customer # (Ticket History) - |EI|£|

Farameters | Salect u:u:ulumnsl Ticket Histu:ur_l,ll Ticket Hiztpm Linel Eustu:umerl

Group by I[Tin::ket Hiztory] Custorner # ;I [ Include groups with no histary
Print ITDF' j I.I 0 g [+ Show pie chart
Print in order by | By customer # ;I

Include groups with no

—B eport DE[iDdS E arik DE[iD history so you can show, for
example, all your sales reps

& |01/01/2007 =] t0[01/31/2007 =] & | whetheror not they had sales

vV B [01/01/2008 =] g |01/31/2008 +| €

| Display up to three
¥ C |01/01/2005 =] 1o f01/31/2005 =| € |

reporting periods for

cach group
Chare IUU Iﬁ@| Corporate Al stores |

Store-level groupings
summarize a store’s activity,
including ticket lines, sale
amounts, and profitabilit

P Y ﬁ

Preview Erirk Options = Cloze | Help |

18
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Use the standard columns, or select to print up to eleven analysis columns from a list that includes sales, cost,

profit, profit percent, quantity sold, number of lines, average ticket amount, etc. Use filters to limit the report to

@ Sales Analysis by Customer # (Ticket History)

Parameters  Select columns | Ticket Histor_l,ll Ticket Histary LineI Customerl

Available columns “igible columns

Averane seling price ﬂ Sales Mave Up |
Cost Praofit $ —
Discounts [Cale. price] Profit % M D
Discounts [Price-1] 2' # of tickets D —

[
(
Dizcounts [Regular price] Average ticket
Dizcounts [Retail)

Murber of lines

Murnber of return lines
Murnber of sale lines
Percent retumed [$)
Percent returned [qty]

Gty returmned

Oty sold [excluding retums]
Gty zald

Returnz

Sales [Calc. price)

Sales [exciuding returnz)
Sales [Price-1]

Sales [Req. price)

Sales [Retail)

5/5 columing selected

Preview | Print Options »»

@ Sales Analysis by Customer # {Ticket History)

particular tickets (or stores,
N [= ]S

customers, stations, etc.) and/or
particular items (or categories,

] sl i vendors, etc.). You can also use

[+ Oty rounding
[ Show percent of total

filters to limit the group members

(e.g., only categories A, B, and C).

=10/

Parameters | Select colurns | Ticket History  Ticket History Line | Customer |

P& ol

@) o [waREHDUSE
[ 1o [BASKETBALL
B o

Pl o fwiLsom

e
e
2
2
e

Ikerm number I

Ship-from location |WAFEEHDUSE
ltem categary IBASEBALL

Sub-categony |
Primary wendar IWILSDN

Freview Frint Dptions »» LClose | Help |
Top Three Customers Ranked by Sales
Date 3M3/2007  Timeld:33:02AM Fage 1
Sales AHJWSiS b‘]’ Customer #
Sales -Period A
[Top 10including ties)
W 9T3MTESE k308 GuT%
W 9734030861 3227 155%
[l e w e Bl S P
Total: Z0E08 100.0%
CORD
SHS
Selecttop 3 Period &; From 010172006 thry 0343142006
Orderby  Sales in period A
Ranking walue is shaded.
Store: 00
Dollar amounts are rounded to the nearest dollar.
Quantities are rounded to the nearest integer.
Customer # Rank Period Sales Profit $ Profit % #ofticka s Awerage ticket
Description 240 Tot 240 Tot %o Tot
NEHS 1 A 14508 697 2371 GFT 16.4 1 25.0 144508
Morthside High School
CORD A 3,217 16.4 1240 354 384 181 1612
Cordowa Middle School
S 3 I 3074 14.8 -109 -3 -3.4 i 5.0 3074
WS Warsity Team
Report totals
3 groups A 20,809 3,503 16.8 4 5202
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Date 222007 Timed1:43:304M

Sales Analysis by Cell [Cat- Subcat- Cell)

Page 1

Selest all Period &: Fram 010152006 tho 03342007

Orderby  Proft & in peried A

Ranking walue is shaded.

Store: 11

Dollar amounts are rounded to the nearest dollar.

Quantities are rounded to the nearest integer.

Cell [Cat- Subcat-Cell) R=nk Period Sales Frofit § Profit #of tickas Awerage ticket
Description 4 Tot 4 Tot

a50-95046 1 B TH AT ] TE AT 2141 i00.0 360 212
MIA

130-1304 oA 150 667 7.0 33179 9.2 220 158 584
MIA

110-11z0 IOA 05,089 4.4 17002 T4 184 179 531
NIA

110-1140 4 A 83786 ] 16,677 7.4 31.: a8 255
MIA

120-1204 5 A 86, FET 4.0 19,692 5.5 237 181 479
MIA

150-1510 A ap. 034 4.2 159,617 4.3 17.3 116 TG
NIA

160-1640 T I 149 653 .0 15,434 4.3 10.3 123 1,217
MiA

330-3304 g A 69,471 3.2 11,808 3.3 171 i1 1,053
MiA

120-1210 9 A 49 977 2.3 11,638 3.2 3.3 101 485
M A

160-1625 10 A 49 611 2.3 9,320 2.6 18.8 105 472
M A

180-1805 11 A 42 496 2.0 T 486 21 176 122 348
KIA

150-15145 12 A 45 272 21 5,902 1.6 130 34 1,332
MIA

340-3478 13 A 74,639 38 5538 15 T3 16 4727
MIA

340-3450 14 A 68,358 37 5,336 1.4 a1 25 1334
MNIA

140-1450 15 A 32,506 18 5,038 1.4 134 23 1674
MiA

302-3026 16 A 38,261 18 4868 1.3 12.7 14 1732
MiA

360-36745 17 I fd,328 3.0 4825 1.3 TA 16 4,021
M A

150-1505 148 I 32887 1.5 4,639 1.3 141 Td 444
M A

250-2510 149 A 12,215 0.6 4,492 1.2 367 a8 437
MIA

G00-500% o oA 13,787 06 4,026 11 202 158 a7
M A

350-3570 21 A 2T A28 1.3 3816 14 141 20 1.356
M A

140-1410 i oA 23125 11 3815 1.4 16.5 32 TiZ
WIA

309-3996 oA 19,061 0.4 3,781 1.0 19.8 60 33
MIA

360-3670 4 A 17,892 0.3 3.748 1.0 208 4 4,488
NIA

160-1620 4 A 18,623 0.9 3633 1.0 196 50 3T0
MNIA

386-3853 6 A 1,620 1.0 3567 1.0 16.5 28 TrI

N
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Most Profitable Hours of the Day

Date 3M32007  Time10:53:354M Page 1

Sales Analysis by Hour of day

Sales -Period A
[Top 10 including ties)

| 0] 21E 38
oo 3BHH 3554
iz 23T 2L
22 ELT T
3 398 0%

Tofal: 10527 40 100.0%

Selecttop Period A: From 01012006 (hog 03132007
Orderby  Proft % in peried A

Ranking wvalue is shaded.

Store: 00

Dallar amounts are rounded to the nearest dallar.

Quantities are rounded to the nearest intager.

Hour of day R=ank Period Sales Frofit § Profit % #oftickes Awverage ticket
Description 4 Tot 4 Tot o4 Tot

g 1 A 3018 0.4 2132 11 ad.4 2 0.z 1250
G:00

iz oA 37,740 3.4 2.0m 4.3 b ) 28 24 1,248
2200

a0 TOA 411,484 230 Teo03 424 18.7 344 354 1225
2000

14 4 A 384,131 355 60525 335 15.8 366 36T 1.074
14:00

12 LY 135,471 kA 36,660 197 15 .6 330 247 g5
1200

Report totals
4 groups A 1,082 744 186,256 17.2 a69 1,117

- End afreport --
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SALES HISTORY BY CUSTOMER BY ITEM

[0 Analyze sales based on customers

[0 Identify items sold to customers

OVERVIEW

The Sales History by Customer by Item Report shows sclected customers and the items that they purchased,
along with the applicable sales, quantities, profitability, and percent-of-totals figures. Run the report for a
selected range of items, customers, stores, dates, categories, or any other reportable criteria.

REPORT PARAMETERS

Analyze what merchandise is being sold and who is purchasing that merchandise.

[5] sales History by Customer by Item - ol x| I

Print in order by customer

Order by IEustnmer H. Itern #. Ticket # [ name or customer number
Custorner | Ticket Hiztory Line I [tem I Ticket Histomy I
Custommer & I L,g@ ki I Ia@
Limit the customer
Cateqary ISEHDDL @ to ISEH ooL range or categories that
display on the report
>3]
Preview | Erirt | Dptiong »» Cloze | Help |
-iBi x|
Order by ICustomer #, ltem #, Ticket # j

Use thC UCkCt hlStOI’y and ltem Customer  Ticket Higtory Line | Item I Ticket Historyl

filters to limit which tickets and

. h Item number I Ig@ ta I Ig@
1tems appecar on the I‘CpOI’t. Primary vendor I LEI@ - I LEI@
Item categony IGDLF Ig to IGDLF Ig
Sub-categary [BALLS [~ to|PUTTERS 1=
Store [CAMP VS [ =) P ==

»)

Preview Frrint Optiong > LClose | Help |
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Date 2/18/2007 Tirme11:22:55AM Page 1 of 25
Sales History by Customer by kem
Orderby:  Mame, kem #, Ticket #
Customer: Customer # between 1000 and 10440
Customer # Mame Gty =oldin Grs pft FPercent of total
tem # Description City =Id stk-unit= Szles Gr= pft Lo City Sales Grs pft
10062 Pwery Middle School
100013 Catalog 1 1.00 o.oo o.0o 0.0
100032 Spors Pass 1 1.00 o.oo o.oo 0.0
1067 Advanced Golf Lessons DWD 1 1.00 36.00 36.00 i00.0
11348 Intermediate Golf Lessons DWD 1 1.00 36.00 2600 ioo.o
138 Beginner Golf Lessons DWD ] 6.00 240.00 240.00 i00.0
20194 Drymax Sport Sock Crew i 1.00 12 .08 12 958 100.0
Tuotals for customer 10062 B itams 11 11.00 32408 32408 i00.0 0.4 1] 0.6
104249 Birmingham Sports Center
10108 MBA Logoman Shooter Sleeave 1 1.00 15.00 T.A3 522
10161 Bike Rattler Shoulder Pad w/ Sternum 1 1.00 30.08 1508 40.0
139 Louglas AL Series Football Back Plate fi 6.00 240.00 240.00 i00.0
150 Jazzercise 1-Day Pass b z.00 o.0o0 o.00 0.0
152 SporsArena Day Pass 1 1.00 o.oo o.0o 0.0
25052 Louisville Slugger 11" Baseball Glove 1 1.00 a0.00 12.03 40.1
80137 Bridgestone ES Golf Balls 1 1.00 20.00 10.00 a0.0
a01zs M axFli Powermax Distance Golf Balls 1 1.00 z0.00 10.00 50.0
anoo SPRI%oga Ball Program 1 1.00 19.949 T.a9 40.0
a0014 Cory Everson Blue Yoga hat 1 1.00 19.949 0845 498
9300 Famlings Renegade 30" Catcher's Mitt 1 1.00 3098 3998 i00.0
aa40n Top Flite XL Pluz Personalize Golf Balls 1 200 2008 a7 714
COmMBE-DWD Complete Golf Training DWD Set 9 9.00 ano.oo aoo.0o i00.0
oo40710 Body 'Misdam oga DWD 1 1.00 15.00 1500 ioo.o
W2oo4 Rawlings Rush Gold Adult Baseball Bat 1 1.00 0000 300,00 i0o.0
Totals for customer {0424 15 ftems ] 31.50 1.600.20 14507 .49 a4.0 1.0 2.4 x4
100452 Cordova Middle School
100000 Mitsushiba HES Driver- Graphite Shatt 1 1.00 1z0.00 1z0.00 ioo.o
Totals for customer 10052 1 ftems 1 1.00 1z0.00 1z0.00 i0o.o oo 0.z 0.2
10095 Caniel booney
100071 Gymboree 1-Day Fass 1 1.00 o.oo p.oo 0.0
100186 Club Champ Combo Pack 1 1.00 10.00 10.00 100.0
100127 “fouth Mediummweight Baseball Pants i 1.00 10.00 10.00 100.0
100188 hiens Mediummweight Baseball Fants 2 z.00 20.00 2000 10o0.0
{00154 Woodland Hills Country Club Day P ass i 1.00 o.0o o.oo o.o
15000 ol axfli Powerbd ax Driver 1 1.00 124.00 45.00 68.0
156 Body By Bonnie 3-Day Pass 3 .00 o.oo 0.00 0.0
158 Free Consultation 2 2.00 o.oo o.oo o.o
53 Custom Embroideny 1 1.00 1%.00 12.00 00.0
801649 Silk Sereen 1 1.00 17.00 17.00 i00.0
anoos adidas Baseball Short Sleeve Tee Mens 1.00 19.949 4409 a0.0
99300 Ewverlast Ultra Compression Ankle Brace 2 2.00 19.99 17.14 857
ag4an Chicago Bears Team Jemsey 1 1.00 39493 3623 a0 .6
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SALES REP PRODUCTIVITY

[0 Motivate and reward employee performance
[o Identify profitable time periods

OVERVIEW

The Sales Rep Productivity Report allows managers to monitor the productivity of sales reps in units and
dollars sold per hour. This report is useful for identifying and motivating sales reps with poor performance or for
rewarding superior performance.

REPORT PARAMETERS

You can generate the report for a particular sales rep or for an entire store. You can also specify one or two date
ranges for the report, allowing you to compare sales rep productivity during specific periods.

_lolx

Cirder by Iut_','.-"hr, Slz rep j

Parameters | Llzer I Ticket Higtary Linel

Repart perniod
& |01/01/2006 »| o |03/08/2007 | @

| Compare two

| time periods

¥ B [01/01/2005 | to|03/08/2008 +|

Show the store totals on the

[ Group by stare |

[T Show stare tatalz only@ report instead of totals for
| individual sales reps

Frint zales rep IName and Employes # j

| Specify how each sales rep will
be identified on the report (e.g.

| by name, user ID, initials, etc.

=0/ x]
Pres Ordler by | Gty S rep =l
Parameters User | Ticket History Line |
User | i) o] el
Warkgraup [DISTRIEUTE =
Use the user and ticket history filters to
limit which users and tickets are included
on the report.
»]
Prevism pit | Optors>» | mose | mep |
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Date 2152007 Time 10:60:57AM Fage 1
Sales Rep Prodoctivity
Report period- A 01012006 to 12/21/20068
Print =ales rep Mame
Orderby: Slzrep
Sales Rep Sales % -of-tot-§ Oty zold % -oftot-units Hrs wrkd % -oftot-hrs Salezhr Qty/hr
Amanda Jones 3,906 .16 oy 463.0 1.3 o.oo o0 o.oo oo
Beverly Jones 14,193 068 ] 300 a7 o.oo 0.0 0.0 0.0
Brandy Daniels 61426 0. fg.0 0.z o.oo o.o o.oo oo
Christina Tigress 4595 o.o 1.0 oo o.oo o.o o.oo oo
Crave Wiaters 3.4595.40 0.6 5630 1.8 o.oo o0 o.oo oo
Gary Douglas 4043 69 o4 1.036.0 T8 o.oo o.no o.oo oo
Hall Franken 745072 132 THizD g o.oo o.o o.oo oo
Hank Smith 67 870 .64 12.0 31130 a.4 o.oo o0 o.oo oo
Hilliary Hall 149,478 .37 264 6,139.0 16.5 o.oo o0 o.oo oo
House S37.00 oA 0.0 0.0 o.oo o0 o.oo oo
Heoward Manis G2.071.12 1.0 28000 237 o.oo o.o o.oo oo
Jo Carelton 147 635 .48 6.1 4, 708.0 1.7 o.oo o.o o.oo oo
Internet 2,109 48 0.4 1590 0.4 o.oo o0 o.oo oo
Larry Crump 1,708 58 0.z 220 o o.oo oo o.oo oo
hiaria Hightower S27.0% 0. T 0.z o.oo o.o o.oo oo
Sara Bames 230482 o.o 40.0 o o.oo o.o o.oo oo
Travel Station 1 10,375.87 1.8 3880 1.0 o.oo o0 o.oo oo
Travel Station 2 12, 387.00 22 494.0 1.3 o.oo o0 o.oo oo
Wince Aims 8037 65 1.4 a59.0 2.6 o.oo o0 o.oo ]
Repart totals 565,796 .90 i00.0 37,0970 100.0 o.oo o0 o.oo oo
-- End of report --
Dzte 2ME2007 Time 12:24:08FM Fage 1
Sales Rep Productivity
Report perod- A 01012007 to 0362007
Group by store
Shaw stare totals only
Order by 515 rep
Store
Sales Rep Sales % -of-tot-§ Oty sold % -of-tot-units Hrs wrkd % -oftot-hrs Saleshr Oty/hr
mMALL
116,940 .69 5.0 11,2710 411 o.oo oo o.on 0.0
OISTR
173,359 .61 51.8 13,1670 49.7 o.oo oo o.oo oo
WEE
4379239 13.2 22120 8.2 o.oo oo o.oo 0.0
Report tatals 334,002 69 o000 26, 750.00 i00.0 o.oo o000 o.oo 0.0

-- End ofreport --
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SERIAL NUMBERS

[o List serial numbers by item, customer, or vendor

[0 View available, sold, returned, or missing serial numbers

OVERVIEW

The Serial Numbers Reportlists the serial numbers used in your store.

Serial number tracking provides a detailed record of each specific unit (serial number) of an inventory item.
“Always serialized” items allow you to exercise tight management control over the movement of quantities for
the item. “Sometimes serialized” tracking offers somewhat looser control and is useful for businesses that don't
track in-stock serial numbers but want to record serial number information at the time of sale.

REPORT PARAMETERS

Generate a list of available, sold, returned, or missing serial numbers.

[ serial Numbers =10 x|

Print in order by item

Feport ISeriaI Humberz by ltem @ number, customer, or vI

primary vendor

Farameters | Senal Nurnber I

| Include serial numbers with a

Statuz I,l'l'l.'-.-'ailable [ _: status of available, sold,

returned, or missing

[ Print full prompt detail

Optionally print the “serial prompt
codes” which are used during
transactions to collect user-defined
information (e.g., to track whether a

serialized item is new or used)

-l

Report ISeriaI Mumbers by [tem j

Pararmeters  Serial Mumber |

Itemn number I Ia@
Sernial number | Iﬂg

D ezcription contains |golf hall return

Use the serial number filter to

limit which items and serial
numbers appear on the report.

Preview Frint Optiong »» Cloze | Help |
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Date 4MV2007  Time 1:22:21PM Fage 1of 1
Serial Numbers by kem
Statuz:  Mailable
'F'= Committed
'Y= n transit
Potivity codes:  D=Adjustment Down, E=Retum, I=Transfer In, O=Transfer Out, P=Purchasing Adjustment,
0= Ouick Receiving, R=Receiving, $=5ale, T=0uick Transfer, U=Adjustment Up, W=FRetum ta
vendaor, ¥=Transfer reconcile, G=Committed on Order, L=Committed on Layaway
Orderby: kem #, Serial #
tem # Description
Serial # L ocati on Recwy Age Wendor # Cost Prompt codes L==t activity Ewent #
BALL-RET Ball Retum - Battery powered
200447-G652 b AlH o402007 0 ADAKMSE R on 04002007 TOO186
S00447-G652 b AIH 0402007 0 ADAME R on D4/1042007 TOO18G
B00447-G654 b AIN o4M02007 0 ADAME R on 04042007 FoO18G
B00447-66455 M AN 0402007 0 ADAMS FE on 0402007 ENRE ]
BALL-RET totals:
4 serial numbers
BALL-RET-PRO Ball Retum - PRO
11256 b AIH 052402002 1,782 DUNLOP 35.0000 0 on DE2452002 TOODGT
112567 EAST 052402002 1,782 DUNLOP 35.0000 lon 02742008 200005
11258 EAST 0a/242002 1,782 DUNLOP 35.0000 lon 0342005 00005
14208 h AN oasa02002 1,653 DUNLOP 350000 0 on 09502002 Tooov4
® 142049 b AH 092042002 1653 DUNLOP af.ooon 0 on 093002002 ToonT4
ap0455-1006 b AIH o4M02007 0 ADAME R on D4/1042007 TOO18G
apo4ss-1007 b AIN o4M02007 0 ADAME R on 04042007 FoO186
a00455-1008 M AN 0402007 0 ADAMS FE on 0402007 ENRE ]
a00455-1009 M AN 04042007 0 ADAMS F on 0402007 TOO18G
a00455-1010 h AN 0402007 0 ADAMS R on 044042007 FOD186
apo4ss-1011 b AIH o4M02007 0 ADAME R on D4/1042007 TOO18G
BALL-RET-PRO totals:
11 =serial numbers 175.0000
2 jftems 15 zerial numbers 1750000
-- End afreport--
Date 41002007 Time 2:22:53PM Page 1of 1
Serial Humbers by Custormer
Status:  Sold
Activity codes: O=Adjustment Down, E=Retum, =Transfer In, 0=Transfer Out, P=Purchasing Adjustment,
Q= Quick Receiving, R=Receiving, 5=5ale, T=0uick Transfer, U= Adjustment Up, v=FRetum to
vendor, ¥=Transfer reconcile, C=Committed on Order, L=Committed on Lavaway
Orderby: Customer#, em #, Serial #
Serial Humber: hem number is (exactly) BALL-RET
ttem # Description
Serial # L ocati on Recwg Age Wendor # Cost Prompt codes L=st activity Ewent #
Customer CASH
BALL-RET Ball Retum - Battery powered
24521 M AN oa242002 1,782 11.5000 5 on 06242002 TOOO0GS
a0041-088 M AN 0402007 1} 11.5000 S on 044002007
BALL-RET totals:
2 serial numbers 130000
5098
Customer CASHtotals:
1 items 2 serial numbers 30000
G948
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SIX WEEK ITEM HISTORY

[0 Spot sales trends

[0 Evaluate item performance over six weeks

OVERVIEW

The Six Week Item History Reportlets you sce item performance and sales trends for specific six week periods.

The report includes a useful summary of the past 26 weceks, including the date each item was first received, the
quantity received, and the percentage of inventory sold during that period. Further, the report indicates the
quantities sold at retail and off retail (or the basis you specify). Finally, the report indicates the current on-hand
and on-order quantities, as well as the projected number of weeks of on-hand inventory, for each item.

REPORT PARAMETERS
Specify the basis for reporting the quantities sold off the specified price.

~imix

rder by item number then

Order by I“:EI‘I'l # Location @ location, or by location then vI

item number

Parameters | item | Iwventor |
Period ending date |02/08/2007 -] |
| Specify the basis for
Off price is based on IHEQ Price @ _i reporting the quantities sold
; off the specified price.
LCalc Price
|
210/
. Dirgles by 116 B, Loation =]
Preview
Pasmaters Nl | irwsnscey |
e reaes | = = Lzt
e categody [GOLF | = N (T 1= |
Use filters to limit the items that appear on Subrcaneguy [{FRAREL X wofrrane =
the report. R B
Primaty vendor |CA1LaWAT L=tz] o Caiawear | [}
Price-1 ot leaat
*
le|E‘rd|mi-J-=“|Dm|Hﬂo|
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Date 2ME2007 Tirme 3:11:024M

Reporting periods: Sixweeks beginning 11520006 and ending 1243106
26 weeks beginning 7/306 and ending 1253106

Oty sold off price is based on Reg Price
Rec'd = Qty-rec'd - RTWs + adj + wferin - wfer-out + xfer recon + phys count
Inwventary: Locatian is (exactly) STORE

Orderby: kem #, Location

Six Week tem History

Page 1

ftem # Description “endorname MU-% kem Prc 1 MU-%
10izz Titelist DT Reeyeled Golf Balls Titelist G2.5 7.04 Gx.48
26 week receivings Curmrert qty Oty =sold in each of 6 weaks anding 26 week tem performance
STORE
1st-rec'd Rec'd On-hand On-order 120206 121006 12A706 1272406 122106 Sld@RegPro S1d@O0fHPre £ 50d Whs-0H MMU%E
0 1 o I 4 130 361
T04 16 -2 a0
10241 Bridgestone EE Golf Balls Bridgestone F0.0 14.95 409
26 week receiings Curmrent qty Oty sold in each of 6 weeks ending 26 week tem performance
STORE
1st-rec'd Rec'd On-hand On-order 120506 124006 12ATO6 122406 123106 Sld@RegPro SId@OPre % 51d Whs-OH hibd %
1} 1 1 1 1 oo 382
T4 i} o 24
10252 Felz Point 3 Practice Balls 2Gpk [ave Pelz 42.0 20487 420
26 week receivings Curmrert qty Oty sold in each of 6 weaks ending 26 week ftem performance
STORE
1st-rec'd Rec'd On-hand On-order 120206 121006 12A706 1272406 122106 Sld@RegPro S1d@O0fHPre £ 50d Whs-0H MMU%E
o 0 o o 5 1040 40.0
Tr4m4 2 4 1}
10261 Taylortdade React Pro Gaolf Glove Taylorbade 12.09
26 week receiings Cumrent qty Oty sold in each of 6 weeks ending 26 week tem performance
$TORE
1st-rec'd Rec'd On-hand On-order 120306 121006 12A706 12/2406 1223106 Sld@RegPro SId@OFPre % 51d Whs-0OH MMU%E
1} 1} o 1} a0 260 40.0
T4 1 4 1}
10262 Tiger Shat G5-1 Speed Putter Tiger Sha 40.0 50.949 40.0
26 week receiings Cument qty Oty sold in each of 6 weeks ending 26 week tem performance
$TORE
1st-rec'd Rec'd On-hand On-order 120306 121006 12A706 122406 1223106 Sld@RegPro SId@OFAre % 51d Whs-0OH MMU%E
1 1} 1 1} o 3T 40.0
Tiding 3 1 1]
10263 Tavlortade Old School Hat Taylorhiade APPARHAT 41.0 14.99 410
26 week receiings Cument gty Oty sold in each of 6 weeks ending 26 week tem performance
STORE
1st-rec'd Rec'd On-hand On-order 120306 121006 12A706 122406 1223106 Sld@RegPro SId@OFPre % 51d Whs-0OH MMU%E
1} 1} o 1} a0 260 4049
Tiding 1 2 1]
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TWELVE MONTH ITEM HISTORY

[0 Spot sales trends
[P Evaluate item performance over |2 months

OVERVIEW

The Twelve Month Item History Report is designed to help buyers evaluate item performance and spot sales
trends over specific twelve-month periods.

REPORT PARAMETERS

The report indicates the quantity sold for a twelve month period as well as a useful summary of the date each
item was first received, the quantity received, and the percentage of inventory sold. The report also indicates
quantities sold at retail and off retail (or the basis you specify). Finally, the report indicates the current on-hand
and on-order quantities for each item, as well as the projected number of weeks of on-hand inventory.

(ol

- Select the brief or detailed
R epart ITwere banth [tem Histany - Full @————— cecTihe pre or deie vI

version of this report

Order by IItem #, Location j

Pararmeters | [tern I In'-.fentcur_l,ll

12 month repaorting penod ending:

Specify the ending month
- 007 ~| 06— and year for the twelve
Manth I kdarzh J Tear I J month period
Specify the basis for
Off price is based on | Feg Price @ ;i reporting the quantities

sold off the specified price

E':!j Twelve Month Item History o ] 4
Feport ITwere Manth ltem Histary - Full j
Order by IItem #, Location j

Parameters  Item |Inventory|

Itemn nurmber I bg@ to | Iﬂg@
Item categorleENNIS =] |TENNIS =
Use item and inventory filters Sub-category [BALLS 2 to[reat ie)
to limit which items, locations, lem type [Inventory =]
categories, etc. appear on the Prirmary vendor [NIKE 7S (€5 A G i [
rcport. Price-1 at lzast I—
3]
Preview Frint DOptions »» Cloze | Help |
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Date 2MEZ007 Time 2:47:13PM Fage 1

Tweelwe Month tem Histary - Full
Reporting pericd: Twelve months ending har 31 2007
Oty sold off price is based on Reg Price
Rec'd = Oty-rec'd - RTW=s + adj + wferin - wfer-out + xfer recon + phys count
Orderby: kem #, Location
Inwentory: kem number is (exacthy) 10172

term # Description “Wendorname Category £ Subcat tem reg pre MU-% kem Prec 1 mU-%

10173 Top Flite ¥L Distance Golf Balls Top Flite GOLF/BALLS 12.89 5.0 1299 5450
-------------------- Oty sold in each of 12 months - -« - - - - oo va oo
Apr 2006 Mayw2006  Jun 2006 Jul 2006 Aug 2006 Sep 2006  Oct 2006 Mow2006 Dec 2006 Jan 2007 Feb 2007 Mar 2007

DISTRIB 1] 1] 1] 3 1] 1] 2 3 0 3 G 4
MALL o o o 1 1] 1] 1] 1] 1 1 ] 1
WER i i 3 1 3 4 3 3 I 3 1 3
1] 1] I 4§ 3 4 § i 4 i 7 &

10173 Eey Indicators
First-rec'd Rec'd Qty an hand Oty an PO Sld@RegPre S1d @ 0P re Tatal qty sid E-5ld Wks OH Mk %
Ll inli] &4 43 1] 43 12 T 7.8 313 1.4

Reporttotals e e e e e Oty =sold in each of 12 months - -« -v v o ve i veenan e

Apr004 Maw2004 Jun 2004 Jul 2004 Aug 2004 Sep 2004 Oct2004 HNow2004 Dec 2004 Jan 2005 Feb 2005 hdar 2005
1} 1} 2 & 3 4 g 5} 24 g 7 g

Report key indicators
Oty rec'd Qty on hand Oty on PO SId@RegPre Sldi@ 0ffPre  Total Oty Sold %-5ld hihd LI 2%
34 43 o 4 s To.00 7.8 1.4

-- End afreport --

Date 2ME/2007 Time 3:03:03FM FPage 1

Tweelve Month Rerm History - Brief
Reporting period:  Twelve months ending Mar 31 2007
Oty sold off price is based on Reg Price
Rec'd = Oty-rec'd - RTW's + adj + wfer-in - wfer-out + xfer recon + phys count
Orderby: kem #, Location
Inventory: kem number is (exactly) 10173

ftem # Description “endorname Category f Subcat ftem reg pre M U-% kem Prc 1 MU-3%

-------------------- Oty sold in each of 12 months - - - -- - - - - - - oo
Apr 2006 May 2006  Jun 2006 Jul 2006 Aug 2006 Sep 2006 Dot 2006 Mow 2006 Dec 2006 Jan 2007 Feb 2007 hWar2007

10173 Top Flite L Distance Golf Balls Top Flite GOLF/BALLS 12.99 850 12.99 560
OISTRIB 1} 1} 1} 3 1} 1] 2 3 n 3 5} 4
hlALL 1} 1} 1} 1 1} 1] 1] 1} 1 1 1} o
W EB o 0 ) 1 3 4 3 3 3 H 1 3
10172 totals i i B 3 E 4 £ i 4 fi 7 &
Reporttatals e e e e ee s Oty zold in each of 12 months - - - - - - - v v veae i o
Apr 2006 Maw2O006 Jun 2006 Jul 2006 Aug 2006 Sep 2006  Oct 2006 Mow2D06 Dec2006 Jan 2007 Feb 2007 Mar 2007
1] 1] I 4§ 3 4 5 g 24 G 7 2

-- End afreport --
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DASHBOARD

[0 Bird’s eye view of entire business operation
[0 Graphical snapshot of Key Performance Indicators
o Effectively measure, monitor, and manage performance

OVERVIEW

Dashboard is an enhanced reporting tool that provides clear and concise graphical snapshots of your entire
business operation. With Dashboard, you can monitor Key Performance Indicators (KPIs) so you can see how
your business is performing.

Dashboard s available beginning with V8.3.6.

DASHBOARD VIEWS

Dashboardincludes at-a-glance views of the following areas:
*  Day e Store

*  Period *  Vendor

*  Company *  Product

Dashboard’s views allow you to monitor your business by the time increments that are meaningful to you—hour,
day, week-to-date, period-to-date, month-to-date, or year-to-date—and compare current time periods to
previous periods. View trends based on raw numbers (e.g., number of tickets, sales dollars, etc.) or by calculated
numbers (e.g., profit percent, average margin, average ticket sale). You can view your entire company, a particular
store, or drill down to a specific category, vendor, or item.

SAMPLE VIEWS
Day View
The Day View shows daily activity for the date selected.
= (41l KeyPerformance Indicators:
S S ;
ol T S TR (CTOS (TR = *  Number of tickets
= o Wy awny ey *  Salesdollars
P ~ % ] ¥7500 SN w000
" _ A e s *  Profitamount
vy s . e Profit percent
= 0 om0 0®
st % | *  Average ticketamount

*  Discount percent

e ey [ —
7 AT Y i A *  Average number of items per
! ﬁAU . J_j ticket

*  Sales trends by hour of the day
for sales dollars and number of
tickets

Sales Hourly Tiend

oo i e 10 1300 W 1500 &M 1y0d 1EDD
o
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Period View
The Period View shows performances for the week to date, month to date, period to date, season to date, and

year to date for the periods ending on the selected date.

ﬁ;\a_: Radiant Dashboard |- ||X]

RS 2/18/2006  [+] Refreshl
Day
EE
£1,846 $30.61 3351 %

| 10,000 $80.00 0.00 %

------------ $7.500 $60.00 5.00%

$5.000 $40.00 0.00%

$2.500 $20.00 5.00 %

30 $0.00 0.00%

Performance by Period

Period Sales TY/LY = Tickets TY/LY Profit TY/LY
Menth to Date (02/01/2005-02/18/2008) [
s pste (ol ciivix) e -

Year to Date (01/01/2006-02/18/2006)

R

I Trend for Selected Period

$15.182 —_—

$10.182

$5.182 — _ _
Wk 010f2006 ‘\Wk02of2006 Wk03of2006 ‘ak04of2006 WkO50f2006 ‘WkO06of2006 ok 07 of2006

Week

—— Sales = Profit

Key Performance Indicators:

*  Number of tickets

e Sales dollars

*  Profitamount

*  Average ticket amount
*  Discount percent

*  Performance by period (includes month-to-date, season-to- date, and year-to-date comparisons of sales
dollars, number of tickets, and profit for this year and last year)

*  Trend graph includes the sales dollars and profit amount for the selected period of time
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Company View
The Company View shows sales and profit for the entire company over a 12 month period.

ﬁ;\aj Radiant Dashboard |;,

Date Selection [RIEETRLI 05 Refresil

KPI Trend Over Last 12 Months Metric: 4

Key Performance Indicators
Metric Day TY/LY MIDTY/LY YTDTY/LY

*Tilets e R mm: ¥

Saes el W w2629 A\

Profit i . i 1N

| Zer el

m% jir! :vc
| 5 N : dﬂﬁuz 200508 200510 200802
e dotiet e T Zosos aoses 200512

remsperTeict NN N BN Vst

| | Top 10 Category Sales Based on Last 6 Weeks, Company Level

LACROSSE
SWIMMING

TENNIS
SOCCER
BASEBALL

Catagory

$758 $10.758 $20.758 $30.758 $40.758

BN Szles W Profit

Key Performance Indicators:
*  Day, month-to-date, and year-to-date comparisons for this year and last year for the number of tickets, sales
dollars, profit amount, profit percent, average ticket amount, and the number of items per ticket

* 12 month trend graph for ecach KPI (number of tickets, sales dollars, profit amount, profit percent, average
ticket amount, and the number of items per ticket)

*  Top ten categories based on sales dollars and profit for the last six weeks
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Store View
The Store View compares sales and profit performance at the store level.

ﬁ;h_;‘, Radiant Dashboard E |§ X‘

Date Selection REEERII 3 Refresh]
Day

Store Rank

Store. Rank YTD Day Change % Total MTL Change % Total YTC ~ Change % Tatal
Mall of Memphis 1 | 000% 000% | 9%51% 3759% | A nsesw 3715%
Corporate Office 2 | 359.27 % 43.17 % J #33% 3013% | v au6% 0%
Wiolfchase Mal 3 J 18781% 1684% | 3202% 1298% | v 7439 1063%
Saddle Creek 2 ] 1#106% 15.05 % } S075% 572% | W opgpe 571%
Internet 5 | 933% 792% | 4239% 418% | ¥ graw 368%
Snouthaate S | Apfoe AnneL | _1ReTeL JAazer | —eeo.  2EnEC ¥

Totals by Store and Date Top 10 Category Sales Based on Last 6 Weeks

Metric Day TY/LY = MIDTYlY  YIDTYLY | =

Proes e . = colr
[sies p— p— — o
= it [ APPAREL
T e e
o S S ., Licrosee
Il
A Ticket e T =

emsper Tt [ N B -

KPI Trend Over Last 12 Months Metric: 2

$1.251,408 —

51,051,406 \
$831,406
b i
il S -

sg:'ﬁ ——

200502 200504 200506 200508 200510 200512 200602
Manth

Key Performance Indicators:

*  Store rankings for the day, month, and year based on how it changed compared to the previous year

¢ For cach store, drill down to view the number of tickets, sales dollars, profit amount, profit percent, average
ticket amount, and the number of items per ticket for this year and last year

e Top ten categories for each store for the last six weeks

* 12 month trend graph for ecach KPI (number of tickets, sales dollars, profit amount, profit percent, average
ticket amount, and the number of items per ticket)
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Vendor View
The Vendor View compares vendor performance and graphs sales trends.

ﬁ;ﬂ Radiant Dashboard E”E

Date Selection REEERII 3 Refresh]
Day

Vendor Rank Over Last Month

ADIDAS = /\ oosss  mm— I
CALLAVIRY GOLF = v S637% —
TITLEIST == v 4995% ——
TAYLORMADE = v 5zag% WM -
NE RAT AMCE - = — — bt
Ttem Rank by Selected Vendor _
Ttem Sales{Profit Profit % Sales % of Total Profit % of Total =
105534 — v 2473% — — w
____________ 102301 |— v osssY  [E— ——
105201 — v 34.15% — —
104053  |E— v 13279 |[EE— =
104551 — v 1357 % — F
4nnooT — )\ ——as = E— — ht
Trend by Selected Vendor
EESTRTZ.
Pt Pl | J—— —
$1057272 e —— *
o i
200502 200504 200506 200508 200510 200512 200602
Manth

|—-—Sd'g=; — Margin ‘

Key Performance Indicators:

*  Vendor rankings by sales and profit for the last month
*  For cach vendor, drill down to view that vendor’s best selling and most profitable items

* 12 month trend graph based on sales and profit margin
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Product View
The Product View includes the best selling items and how they contribute to gross profits.

_I’;a}:‘, Radiant Dashboard

Date Selection REEERII 3

Top 10 Category Sales Based on Last 6 Wee |l ITtem Contribution Ranklng by Selected Cateqﬂn_.r

12 Month Trend for Selected Category

- $1513.78 3
—_ /\
_—— $1.013.78 e
e
$51378 \
e : \
[ o ]
[ gl $13 784 :
200502 200506 200510 200602
I 200504 200508 200512
M Menth
; — Sdles —GP |

Key Performance Indicators:

*  Top ten categories for each store for the last six weeks
* Individual items that contributed to the top ten categories
e Top 20 items ranked by profit contribution

* 12 month trend graph based on sales and gross profit

37



	INTRODUCTION
	KEY REPORTS

	FLASH SALES
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORT
	All Stores in a One Month Period Ordered by Retail Sales


	HISTORICAL VALUATION
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORT
	Top 5 Categories Ranked by Quantity


	INVENTORY ANALYSIS 
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Top 10 Items Ranked by Inventory Value
	Top 5 Categories Ranked by Quantity on Hand


	INVENTORY SNAPSHOT
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Summary of All Items in the Golf Category Ordered by Inventory Value
	Location-Item Detail for Items from a Specific Vendor


	MERCHANDISE ANALYSIS
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Top 10 Items Ranked by Quantity Sold
	Top 10 Vendors Ranked by Number of Transactions
	Historical Retail Value by Category
	Vendor Comparison Ranked by Sales with Store Details


	PURCHASING ADVICE
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORT
	Replenishment Calculation Method Featuring Gridded Item Details


	SALES ANALYSIS BY GROUP
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Top Three Customers Ranked by Sales
	Sales Analysis by Cell Ranked by Profit
	Most Profitable Hours of the Day


	SALES HISTORY BY CUSTOMER BY ITEM
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORT
	Sales History by Customer by Item Ordered by Customer Name


	SALES REP PRODUCTIVITY
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Productivity Ordered by Sales Rep Name
	Productivity Grouped by Store with Store Totals Only


	SERIAL NUMBERS
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Available Serial Numbers Ordered by Item Number
	Serial Numbers Sold to a Particular Customer


	SIX WEEK ITEM HISTORY
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORT
	Six Week History Based on Regular Price


	TWELVE MONTH ITEM HISTORY
	OVERVIEW
	REPORT PARAMETERS
	SAMPLE REPORTS
	Full Details
	Brief Format


	DASHBOARD
	OVERVIEW
	DASHBOARD VIEWS
	SAMPLE VIEWS
	Day View
	Period View
	Key Performance Indicators:

	Company View
	Key Performance Indicators:

	Store View
	Key Performance Indicators:

	Vendor View
	Key Performance Indicators:

	Product View
	Key Performance Indicators:






